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Who here uses social 
media?
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What platforms should you 
leverage? 
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Social Media Usage
• 2:31/day 
Ø Facebook – 33 min.
Ø YouTube – 19 min.
Ø TikTok – 46 min.
Ø Twitter – 20 min.
Ø Instagram – 29 min.
Ø Snapchat – 30 min.
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The Marketing Funnel

Looking for information

Product review and comparison

Makes purchase

Customer Service/Retention
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Why is Social Media 
Important

Builds Brand Awareness Generates potential Leads/Followers

Allows you to nurture leads and followers Helps build a community

Increases website traffic Gives you the opportunity for social 
listening

Can showcase social proof to prospective 
consumers

Can position you as an industry thought 
leader

Can help you grow an audience quickly and 
organically

Helps you stay “TOMA” with consumers

Make sales directly within social platforms
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Getting Started

• Do not use personal account – account can be disabled for commercial 
use violations

• Set up your business profile – make sure information is identical across all 
platforms

• Pro Tip – Create a Word document with all pertinent information and 
copy and paste so there is no room for error

• Set-up a specific email address just for social media accounts
• Use your logo and good quality photos on your pages
• Cover photos are important and should be sized properly and changed 

often
• Utilize Canva for post sizing guidelines
• All platforms walk you through the entire set-up process with prompts
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Social Media Strategy 
Planning

• What are the goals and how will you measure them?
• What type of content will you post?
• When will you post?
• What channels will you prioritize?
• Who will create and distribute content?
• How will you encourage employees to share content?
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12 C’s of Social Media 
Marketing

1. Content
2. Creative

3. Capturing
4. Captions

5. Consistency
6. Conciseness
7. CTA’s (Call-To-Action)
8. Coupons/Special Offers and Discounts
9. Contests
10. Competitors
11. Case Studies
12. Conclusions
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Content Creation & 
Planning

• Schedule one quarter at a time

• Then look at each month

• Then look at each week

• Incorporate all major holidays into the schedule

• Decide on your promotions for the quarter 

• Get with other local businesses to see what events they have planned (cross-promotion)

• Plan a day for production if you are working with short video clip content platforms like TikTok, Facebook 

Stories/Reels, or Instagram Stories/Reels

• ProTip – not everyone has to be in the same physical area to produce video content with the splicing options 

available 
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Content Creation & 
Planning

• Get a Canva account  www.canva.com

• If you are on multiple social media platforms consider an automated social media content scheduling 

system like HootSuite, CoSchedule, SocialPilot, etc.

• Use a variety of content – Static, Video (garners 85% engagement), Interactive, etc.

• Make posts as engaging as possible

• Use the 5-3-2 Rule

• 5 posts should be curation – sharing others content that is relevant

• 3 posts should be creation – content you have produced yourself

• 2 posts should be humanization – personal, fun and relaxed content that humanizes your brand

http://www.canva.com/
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Content Creation & 
PlanningPost Type Description Intended Result

Imagery Post Post a supporting photo that compliments your content and captions Impressions/Engagement/CTA

Video Posts Short 30-60 video clips Impressions/Engagement/CTA

Poll Question Posts Ask your audience poll questions to help gather business intel Engagement/CTA

Ask a Question 
Posts

Posts where your audience can ask you questions, and you respond Engagement/CTA

Add Yours Post You can ask your audience to complete a prompt and add a supporting 
photo

Engagement/CTA

Tags & Mentions Tag and mention other people in your posts Expand Reach

Quiz Posts Create a quiz question and tie it into a giveaway to whoever answers 
correctly 

Impressions/Engagement/CTA

Link Posts Add relevant links to your website in posts to drive traffic there CTA

Countdown Posts Countdown to special events or promotions CTA

Contest Posts Create fun and engaging social media contests Engagement/Expand Reach/CTA
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Content Creation & 
Planning
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Content Creation & 
PlanningUtilize a social media online scheduling system – let’s take a look at 

HootSuite



Storage For Rookies
Storage Business Owners Alliance 

Making Content 
Creative/Capturing
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Content Suggestions
• Promotional Specials/Exclusive Offers/Bundle Packs

• Moving & Packing Tips, Unit Size Guides tips, Moving Day Tips, etc. (How-To video content is one of the top 5 

most viewed video content formats)

• Facility or local community events – create event pages to help promote and invite guests

• Posts about other local businesses 

• Posts about tenants

• Posts about staff – showcase your TEAM!

• Reviews and Testimonials

• Use #Hashtags – but not excessively 

• Tag people

• Start embracing Reels and Stories
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Content Suggestions

• Video tutorials on how to pack a unit the right way

• Go live!! (garners 70% engagement)
• Show off the amenities of your self-storage facility with pictures of your:

• Gates and access control features.
• Climate control vs non-climate control units (if applicable).
• Property surveillance features.
• Office area of your facility.
• Retail products so the customer knows they can purchase moving supplies if needed.
• Any recent upgrades to enhance the aesthetics and security of your property.
• Kiosks for rentals and payment options (if applicable).
• Pack and Ship Services (if applicable).
• Wine and/or Boat and RV Storage (if applicable).
• Loading dock area to show customers how easy it will be to load and unload their items
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Content to Avoid

• Political & Religious

• Use of profanity (select clean versions of songs)

• Slandering your competition – DON’T TALK SMACK!

• Irrelevant viral posts

• Negative or derogatory content

• Posts with spelling or grammatical errors

• Brand inconsistent content

• Unaccredited content

• Hashtag stuffed content

• Same message across all social media platforms in use
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The Importance of 
Captions for Videos

• Allows the hearing impaired to interact with your content seamlessly

• Studies show 80% of people are not even listening to the audio on video 

content

• Captioned videos receive 80% more views than those without captions

• Have a longer view time than videos without captions

• Helps capture audience attention which you are fighting for with the amount 

of information on platforms users are consuming

• Helps deliver the message to the audience in a more manageable way

• Enhance SEO (Search Engine Optimization) ranking with caption indexing (keywords)
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Posting Consistently & 
When 

• At least once a week to start

• Pages that lay dormant and are not active can be perceived as an inactive business or 

page

• Stop having the “Oh Shoot” moments when it comes to posting

• Be mindful and have specific intentions in the process – do not just post to post (it will 

become evident to your audience)

• Review your analytics to see when your audience on each social platform is most active

• PRO TIP – Systems like HootSuite will make suggestions on when to post
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Making Posts Concise

• Keep posts short, sweet and to the point 

Studies show you have 2.6 seconds to get the viewers eyes to 

settle on your content

• Post about singular topics to avoid confusing the consumer

• Do not write lengthy, text heavy posts (See more …)

• Short copy outperforms long copy 9 out of 10 times
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Setting CTA’s (Calls-to-
Action)

Suggested CTA What the prompt should do …

Book Now Act and transact with you immediately

Get a Quote Act and get more information on availability and pricing options

Call Now Link to a traceable phone # the customer can call and speak to a team 
member

Contact Us Takes customer to your pertinent info: physical address, phone #, website, 
hours of operation, email address, etc.

Learn More Takes customer directly off social media to your website

Send Message Allows customer to send you a direct message to your social media account 
inbox

Sign-up Allows customer to enter name, phone number and email address to sign-up 
to receive emails or newsletters from you
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Coupons/Special Offers 
& Discounts

• List all of your move-in specials and discounts on social 
media pages

• Check what your local competition if offering and offer 
something slightly more aggressive than their offer

• Make your offers have a limited time (LTO) – creates a 
sense of urgency for the consumer to interact
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Contests

Contest Example:
Ø Enter for a chance to win a $100 Amazon gift card.  Here are the rules for entry:

Ø Like our page on Facebook
Ø Follow our page on Facebook
Ø Share this contest post so your friends and family can also view and participate in 

the contest
Ø Tag 3 friends in the comments section 

Every person that does all 4 tasks listed above gets an entry to win the $100 gift card.  
Set parameters of how long the contest will be and announce the date and time you will 
go live to announce the winner of the contest.  Now sit back and watch your social media 
page likes, followers, engagement rates, and online visibility grow.
PLEASE check community standards prior to executing contests
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Watch Your Competition

Your location

1 mile

3 mile

5 mile

10 mile

• What are your competitors posting?
• How often are they posting?
• Follow and like their pages to keep up with 

notifications
• RND - Recreate what you see with your 

branding and your own unique twist
• DO NOT COPY word for word



Storage For Rookies
Storage Business Owners Alliance 

Case 
Studies/Testimonials

As part of your social media content calendar and strategy, consider making a 
#TestimonialTuesday (or #TestimonialThursday) each week.  Here are several 
creative ways to present the testimonial to your audience:

Ø Customer quotes taken directly from the pleased customer
Ø Graphic post of an online review
Ø Short videos interviewing happy customers
Ø Photos of happy customers with their testimonial listed as the caption of the 

photo
Ø Audio testimonials – short audio clip of the customer stating their testimonial 

potential customers can quickly click-on and listen to these
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Case 
Studies/Testimonials

Top Online Review Statistics in 2023

Ø 95% of customer read online reviews before buying a product
Ø 89% of customers make an effort to read reviews before buying products online
Ø 49% of customers trust online reviews as much as a personal recommendation
Ø 94% say reviews have made them avoid a business
Ø 97% read reviews for local businesses
Ø Positive reviews can increase customer spending by 31%
Ø Over 81% of customers say they are likely to check Google reviews first
Ø 74% of consumers say that reviews increase trust in a company
Ø 53% of customers expect brands to respond to negative reviews within a week
Ø 68% don’t trust a 5-star rating unless there are more reviews
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Conclusions – The 
Metrics You Should 
TrackMeasurable Definition

Reach # of people who viewed your content

Impressions # of times your content is displayed, no matter if it was clicked or not

Audience Growth Rate How many new followers your brand gets on social media within a certain amount of time

Click-Through Rate Ratio of users who click on a specific link to the number of total users who view a page, 
email or advertisement

Conversion Rate % of users who take a desired action

Engagement Rate How many people are connecting with your brand and how often through likes, shares, 
comments, mentions, etc.  
Less than 1% (low), 1% to 3.5% (average), 3.5% to 6% (high) Above 6% (very high)

Cost-per-click Amount of money paid for each click in a pay-per-click (PPC) marketing campaign
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Conclusions – The 
Metrics You Should 
Track

Note: You can track your competitors’ progress the 
same way.

Note: On Facebook, the “When Your Fans Are 
Online” feature will tell you the optimal time to post. 
Use this data to increase your reach.
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Conclusions – The 
Metrics You Should 
Track

Note: The benchmark for this metric is different on 
every platform.

Note: A post’s conversion rate can be high even if 
traffic is low. The two metrics are mutually exclusive.
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Conclusions – The 
Metrics You Should 
Track

Note: Don’t forget to measure clicks and 
impressions within the same reporting period.

Note: Never let 
your CPC campaigns go unattended for an extended 
period of time.
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The Future of Social 
Media/Social Selling

• Globally, social commerce is expected to grow 3x as fast as traditional commerce

• 1.2 trillion dollars by 2025

• Up $492B currently (as of March 2022)

• 62% of this growth will be by millennials – born 1980 to 1994 (33%), followed by:

• GenZ (29%) Born 1995 to 2012

• Gen-X (28%) Born 1967 to 1979 

• Boomers (10%) Born 1946 to 1964
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The Future of Social 
Media/Social Selling

• 61% of organizations engaged in social selling report revenue growth

• According to LinkedIn, 78% of businesses that use social selling outperform those that 

don’t

• If video is part of your sales strategy, consider using IG.  Ig produces the highest ROI 

for video content

• 88% of people say that they have been convinced to buy a product or service by 

watching a brands video

• 50% of TikTok users have bought something after watching a TikTok live video
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The Future of Social 
Media/Social Selling

• What is social selling?

• What social selling is not

• Why is social selling important?  IT WORKS!

•  Businesses that are leaders in the social selling space create 45% more sales opportunities than 

brands with a low social selling index.

•  Businesses that prioritize social selling are 51% more likely to reach their sales quotas.

•  78% of businesses that use social selling outsell businesses that don’t use social media.

• Helps sales team build real relationships

• Your customers and prospects are already engaged in social buying

• Your competitors are potentially social selling
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The Future of Social 
Media/Social Selling

• Best Practices

• Establish your brand by providing value

• Listen strategically and build relationships with the right people

• Keep it real

• Be consistent
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Any Questions?

Jessica Johnson – Vice President
Storage Business Owners Alliance (The SBOA)
904-713-5511
Jessica@thesboa.com
www.thesboa.com

Follow the SBOA on Social Media:

mailto:Jessica@thesboa.com
http://www.thesboa.com/
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